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Fig. 10.7b Income and consumption profiles by occupational group, 1960-61 
CES 
Source: Calculations by authors using CES tapes. 

The consumer will therefore be observed consuming more during those peri- 
ods of life when he works most and earns the most income. To be more spe- 
cific, this model would suggest that busy executives late in life would be more 
likely to have a maid to do housekeeping chores and more likely to send out 
their laundry than young people with (presumably) more time on their hands. 




